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At	  a	  certain	  stage	  of	  development,	  the	  material	  producAve	  forces	  of	  society	  come	  into	  

conflict	  with	  the	  exisAng	  rela*ons	  of	  produc*on	  or	  –	  this	  merely	  expresses	  the	  same	  thing	  in	  

legal	  terms	  –	  with	  the	  property	  rela*ons	  within	  the	  framework	  of	  which	  they	  have	  operated	  

hitherto.	  From	  forms	  of	  development	  of	  the	  producAve	  forces	  these	  relaAons	  turn	  into	  their	  

fe]ers.	  Then	  begins	  an	  era	  of	  social	  revoluAon.	  The	  changes	  in	  the	  economic	  foundaAon	  lead	  

sooner	  or	  later	  to	  the	  transformaAon	  of	  the	  whole	  immense	  superstructure.	  	  

1859	  (Preface	  to)	  A	  Contribu+on	  to	  the	  Cri+que	  of	  Poli+cal	  Economy	  	  

K.	  Marx	  



§  Means of production are owned and used 
only by capitalists 

§  There is a production of capital and of 
consumption goods 

§  Goods are traded exclusively on Markets 
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§  J. Schumpeter: Means of the 
Production of Culture 

§  M. Weber: Carrier of meaning 
Multiple Rationalities 

 
 
 
 
§  K. Marx:  
§  Means of production are  

owned and used only by  
capitalists 

§  There is a production of capital  
and of consumption goods 

§  Goods are traded exclusively on 
Markets 

A first new cultural (more 
complex) understanding of 
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§  R. Williams: the “long  
revolution” and “media  
as means of production” 

§  S. Hall: “relative autonomy” 
§   ….. 
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and of consumption goods 
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Relations of Production as 
Relations of their Time 

From Value-Creation to… 
 

Source: Schlussbericht der Enquete Kommission  “Kultur in Deutschland”, 2007: 347. 

… Cultural Value-Creation? 
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Relations of Production as 
Relations of their Time 

1997:  
2.308.500 € 

2013:  
1.006.000 € 
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Music: anytime, anywhere 
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▪  Production 
▪  Music ‘homecasting’ from ‘ordinary’ people 
▪  More possibilities to create and maintain social relations 
▪  Networked Music Economy 

▪  Circulation/Allocation 
▪  Sharing without owning 

▪  (Organzing) Perception 
▪  Links, Shares, Embeds … 

▪  Consumption/Use 
▪  Everytime @ everyplace 
▪  More choices for subjectivation 

New Freedoms and Constraints  
in the YouTube Music Economy 
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▪  Production 
▪  Monetize everything and immediately (Music) 
▪  Limiting access to tools & facilities 
▪  Commercial networks (MCNs) 

 
▪  Circulation/Allocation/Perception 
▪  Privileging business-partners  
▪  Intransparent sharing algorithms (e.g Pay for exposure on Facebook) 

 
▪  Consumption 
▪  Ads & Internet-Prosumer-Commodity 
▪  New: Subscriptions 

New Freedoms and Constraints 
in the YouTube Music Economy 
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§  How to understand these two media developments and their 

relation? 

§  Can we speak of a music economy with two articulated economies/

layers? 

§  The double-character of use-value (Fuchs & Sevignani 2012) 

§  Distribution of value vs. exploitation (Gibson-Graham 2006) 

New Perspectives  
for Use-Values? 
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Music: anytime, anywhere 

Netz-
Surfer

Veröffentlicher

Socializer

Kollaborateur & 
Co-Kreateur

M
ed

ie
n-

Pr
od

uk
tiv

itä
ts

le
ve

l

ArtepreneurArtepreneur

Künstler

Netz-
Surfer

Veröffentlicher

Socializer

Kollaborateur & 
Co-Kreateur

M
ed

ie
n-

Pr
od

uk
tiv

itä
ts

le
ve

l

CulturepreneurCulturepreneur

KonsumentLive MusicLive Music
Produktion Verteilung Wahrnehmung Nutzung

Booking Eintritts-Karten Aufführung Live-
Erlebnis

G
ew

inn

Recorded MusicRecorded Music
Produktion Verteilung Wahrnehmung Nutzung

A&R,  Audio-
produktion

Vetrieb,
Handel, Medien

Marketing,
Promotion

Privater
Konsum

G
ew

inn

Wahrnehmung

Promotion via 
Person: XY

Allokation

Medium XY,
Person: XY

K
apitalK

ap
ita

l
K

apitalK
ap

ita
l

Produktion

Booking
Person XY

K
apitalK

ap
ita

l Nutzung

Live-Show
Club XY

Live Music

Recorded MusicRecorded Music

C. Winter/L. Grünewald: New Perspectives for Use-Values?  


