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INTRODUCTION



OBJETIVE

The aim of this work was to study snack consumption and to analyse in
snacks and meat snacks, which consumers' preferences are considered as
healthy.



MATERIAL AND METHODS

• Online survey.

• Participants: 234

• 63,8% women
• 36,2% men
• 18 - 74 years old.
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• Snack most frequently consumed

meat snack
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• Motivación of consumption
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MATERIAL AND METHODS

• Survey
• How frequency do you consume it?
• Can the snacks be considered as healthy food?
• Is this aspect decisive in the purchase and consumption of it?
• What characteristics you look for in a healthy snack?



RESULTS AND DISCUSION

• Most consumed snacks

fruits 67,9 %

dairy 53,8 %

Nuts or seeds 53 %

coffee 50,9 %

cookies 31,2 %

Meat snacks 28,6 %

              

dehydrated meat (ham, loin, jerky, etc.) 53.8 % 

cooked sausages 39.7 % 

products such as fuet, chorizo, salami, 
etc. 

31.2 % 

nuggets 25.2 % 

meat sticks 14.5 % 



RESULTS AND DISCUSION

• Can the snacks be considered as healthy food?
snack meat snack

snack

• Is the healthy nature of a snack
the key in purchase and
consumption choices?
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• Frequency of consumption?
snack meat snack
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RESULTS AND DISCUSION

Characteristics that consumers mentioned to consider as a healthy snack
snack that improve health (functional) 30.3% 

low in sugar 27.7%
low in fat 13% 
high in vitamins and minerals 7.8% 
high in protein 7.4% 
high in fiber 6.5% 
low in salt 3.5%
high in omega-3 fatty acids 2.6% 
high content in proteins of plant origin 0.4% 
low content of nutrients with high risk to health 0.4%
high content of nutrients in general 0.4%
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Meat snack



RESULTS AND DISCUSION

Characteristics that consumers mentioned to consider as a healthy snack
Meat snack



CONCLUSIONS

• The most important motivations for the acquisition and consumption of
snacks were those related to convenience. On the other hand, specifically
for meat snacks the participants exposed the acceptability’s motivations as
the most crucial (it tastes good, I like, I enjoy and I have an appetite for it),
above convenience and sociability dimensions.

• The most popular snacks were fruits, dairy, nuts/seeds and meat snacks.
More than 50% of those surveyed consumed them from once a day to two
or three times a week. As for meat snacks, the most consumed were
dehydrated meats (ham, loin, jerky, etc.), but for the majority of
respondents only occasionally eats. Moreover, in a healthy meat snack
consumers were looking for high protein and low salt content.
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