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INTRODUCTION & AIM 
Short-form media (TikTok, Reels, Shorts) reshapes attention.
Digital-native learners = fragmented focus.
Traditional pedagogy = structurally inadequate.
Aim: Synthesize challenges & adaptive strategies.

METHOD
SSystematic review (PRISMA).
2020–2025.
Databases: ERIC, PsycINFO, Web of Science, Scopus, Google
Scholar.
82 sources included.

RESULTS & DISCUSSION
Algorithmic media restructures cognition.
Attention spans fragmented; deep focus reduced.
Mismatch between linear teaching & learner expectations.
Micro-learning works but limits deep comprehension.
Visual storytelling & gamification boost engagement.
Redirect attention economy toward sustained learning.

CONCLUSION
Systemic pedagogical redesign is urgent.
Not accommodation → strategic redirection.
Use media literacy + adaptive strategies.
Goal: deep, sustained, critical thinking.

FUTURE WORK / REFERENCES
More longitudinal & cross-cultural studies.
Emerging tech (AR, AI-driven learning).
Moroccan & Global South contexts needed.
See article for 82+ references.
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