The 5th International Electronic
2024 Conference on Foods

LSS 28-30 October 2024 | Online

Examining Consumer Perceptions of Tomato Scarcity in Southwestern Nigeria: Evaluating Awareness,

Adaptation, and Sustainable Measures for Improved Food Security
Fasuan Titilope Modupe *1, 2 Olatunji Onaolapo Adeola 1, 3
1. National Horticultural Research Institute, Jericho, Idi-ishin, Oyo State, Nigeria
2. Obafemi Awolowo University, Ile-Ife, Osun State, Nigeria
3. University of Ibadan, Oyo State, Nigeria

INTRODUCTION & AIM RESULTS & DISCUSSION

Tomato Importance The Problem: Scarcity Crisis 1.Awareness of Scarcity Causes

In Nigeria, tomatoes
are more than food—
they are a lifeline
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3.Alternative Products used as Tomato Replacer and Satisfaction Levels
METHOD jivee
1. Research Design ——3 2. Sampling Method & > 3 y
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samplllng Populaton of 4. Consumer's Proposed Solutions for Future Scarcity
Quantitative targeting study: R 91.8% proposed transportation infrastructure improvement
approach usinga Data collected Southwe§tern 150 individuuals =o=
structured survey via Google Forms Nigeria %I 90% proposed investment in storage facilities
3. Data Analysis ——3» 4. Ethical Considerations
WBA% proposed the use of disease-resistant cultivars
Analyzed factors
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Consumer (1> Consumers perceive tomato scarcity is primarily due to logistical issues
reactions, (7> Consumers have limited awareness of pest issues, like Tuta Absoluta
e O e @& Consumers have adapted through switching to tomato substitutes
@& Satisfaction with tomato alternatives remains low
w @ Addressing tomato scarcity requires a multi-faceted approach
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