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Introduction (M_Headingl)

Based on Marx’s pyramid of capitalist system, this article outlines some of the contemporary
approaches of the digital activism and elaborates a critique of these approaches. Marx and Engels
(1970) state that “the ideas of the ruling class are in every epoch the ruling ideas, i.e. the class which is
the ruling material force of society, is at the same time its ruling intellectual force. The class which has
the means of material production at its disposal, has control at the same time over the means of mental
production, so that thereby, generally speaking, the ideas of those who lack the means of mental
production are subject to it. The ruling ideas are nothing more than the ideal expression of the
dominant material relationships, the dominant material relationships grasped as ideas” (1970: 58). If
we apply this to the ongoing debates about the development of the internet and internet use, we are
facing the situation of the ruling classes (those who have access to the Internet) that decide over the
working classes (those many who do not have access to the Internet and therefore do not have the
means to impose their ideas/ willing). According to the statistics
(http://www.internetworldstats.com/stats.htm, 2014) right now the people from richer countries are the
ones that are able to participate in digital activism, as Mary Joyce also states: “people in richer
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countries are usually more able to participate in digital activism because of the cost and quality of
Internet connections available to them” (2010: 3). The present research aims to answer to the following
questions: Can we talk about online social classes today? What social classes engage in the online
protests? The study provides a critique analysis of the digital activism and, starting from Marx’s theory
of social class, introduces the idea of online social class and analyses the characteristics of each online
social class on the basis of their participation to online protests. According to Denning (2001: 241),
activism is “the use of the Internet in support of an agenda or cause”. This includes online actions like
setting up websites, surfing the web for information, posting materials on a website, transmitting
electronic publications and letters through email, and using the Internet to discuss issues, form
coalitions, and coordinate activities. This research considers digital activism as the use of the Internet
or any other Internet- based application in supporting of a political or social cause. Thereby, the
activism through Internet include the searching for information, expressing of own opinions on certain
social problems, and the use of applications based on Internet to mobilize people to participate in a
“real”, physical manifestation. The success an online protest is based on five modes of Internet use: a)
collection; b) publication; c) dialogue; d) coordination of action, and e) direct lobbying of decision
makers (Denning, 2001: 243). The online social classes are analyzed according to people’s use of
specific websites and to their engagement in online protests. For this purpose we analysed people’s
online engagement on Facebook on four different protest occasions: the Egyptian protests that took
place in Tahrir square in Cairo, the protests that took place in Taksim square in Istanbul, the Indignants
movement that took place in different countries, and the Indignants movement that led to Occupy Wall
Street movement.

Methods (M_Headingl)

Employing a large survey and a qualitative study of a purposively sampled community of citizens and
internet users, this project wishes to explore how do social classes’ characteristics translate into
specific uses of the web and of engaging with online protests. Furthermore, | aim to provide a
comprehensive content analysis of people’s engagement in 4 protests on Facebook juxtaposed with a
user experience study.
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