IMPACT OF COVID-19 INFODEMICS ON
KNOWLEDGE, ATTITUDE & SOCIAL BEHAVIOR IN INDIA

MIXED METHOD CROSS SECTIONAL SURVEY
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Percent of respondents who agreed to the following as TRUE

Frequent washing clothes can reduce 50, B7%
spreading of COVID-19 '
Coronavirus is airborne disease 43.55%
Consuming herbal products,home cures & 43 93%
supplements can prevent COVID-19 '
Gargling with salt water or vinegar can 31 989
prevent COVID-19 '

e Respondents who agreed to these misinformation have
. shown less knowledge of COVID-19 (OR=12; C.1 =5.9 -24.2)

and negative attitude towards Govt. authorities
& Healthcare workers (HCW).

.« Respondents from East India have shown less knowledge

of COVID-19.
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l ¢ MITIGATION TOOLS ©

IDENTIFYING EVIDENCE AND GATHERING
THE NECESSARY KNOWLEDGE

-WHO, Myth Busters, Epitweetr, GAWQ for
dissemination of info with fact checks.

- Updating features in “AarogyaSetu” (contact
tracing app) that enables fact checks & removes
opinions, non-news & non paid news.

-Collaboration with local pharmacists to analyze the
trends in self medication in each location.

SIMPLIFYING KNOWLEDGE FOR DIFFERENT
AUDIENCES:

-Behavior-change” messages and should
be expanded to local languages, without
any political or commercial distortion

- Promotion of Gov. launched e-Health literacy,
www.mohfw.gov.in, by the users and involving HCW
to cross check the info.

- Visualization tools like Tableau, Canva &
SocialMention can be used in the Govt. portals to
maintain trasnparency between the public.

AMPLIFYING ACTION

- Coordinated campaigns of social media
influencers & other trusted public figures
supporting facts and health related infos.

-Proactive engagement calls & creative posts to
educate youth and trusted organizations (NGO,
AYUSH) which can be shared within communities.

ASSISTING THE GOVERNANCE OF ALL
THESE ACTIVITIES:

-HCW, AYUSH workers, data scientists &
related professionals, should help the public

R understand the
circulating narratives & monitor changes in
the flow of information in communities

-Use of Artificial intelligence methods in

public socio-behavioural analysis &
implement in elimination of hate comments &
mass misinformation
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